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Not only was the Teacher wise, but also he imparted knowledge to the people. He pondered and searched out and set in order many proverbs. The Teacher searched to find just the right words, and what he wrote was upright and true.  Of making many books there is no end, and much study wearies the body (Ecclesiastes 12:9-10, 12).

Notice five steps:


1. Reflect


2. Research


3. Reorganize


4. Reword

.
5. Retail  (market)

Reflect

Who is a writer?

What do I write?


Madeleine L'Engle was asked "What makes Christian writing "Christian"?  Here's her answer from Walking On Water

"I told her that if she is truly and deeply a Christian, what she writes in going to be Christian, whether she mentions Jesus or not.  And if she is not, in the most profound sense, Christian, then what she writes is not going to be Christian, no matter how many times she invokes the name of the Lord."

Where do I write?

When do I write?


YZ>AR=C
How do I write?
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God's Word (Bible)




Why do I write?

[Note: There is no handout for Research]
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From Communicate to Change Lives
Reorganize
Limit your message


 Write a three-word summary of your article/book, then . . .


 Delete everything that doesn’t directly and naturally relate to summary

 Limit your audience


Have a precise vision for who you are writing.  (Don’t write for everyone!)

 “Advertise” your message


 Attract attention with your very first paragraph


Dennis Hensley’s list of “top ten” attention grabbers: Competition, Conflict, Controversy, 
Consequences, Familiar or famous people, Human interest, Humor, Common problem, Success,


The unknown, weird, bizarre


Madison Avenue has its own list of never-miss human interest: Love, Sex, Hate, Fear, Vanity,



Selfishness, Ambition, Immorality, Evildoing, Cruelty, Superstition, Curiosity, Vindication, 


Culture, Heroism, Science, Amusements


 Establish subject, tone of article


 First paragraph(s) must lead naturally into article/story



An anecdote


Shocking statement or quote (verify!)



A memory-inducing anecdote (Do you remember when . . . ?)



Jumping right into the middle of the action



Conversation



Summary

 Organize your message


Case History



1. The problem



2. Anecdote of problem’s solution



3. Precisely how it was solved



4. Proof of solution



5. Challenge for reader to join in the solution


Hard News

1. The five Ws and an H (who, what, where, when, why, how) in first paragraph



2. Lesser and lesser important in information in following paragraphs


Personality story



1. Lead anecdote illustrating person’s personality



2. Present status (who, what, where person is)



3. Big “flash back” (how person arrived at present state)



4. Closing anecdote (complete the “circuit”)


Persuasive article



Pure logic (Rhetoric)
Popular logic (media)



1. State problems
1. Recommend solution



2. Review facts
2. State problem



3. Review possible solutions
3. Supporting reasons



4. Recommend one solution
4. Review facts



5. Supporting reasons
5. Review possible solutions



6. Spell out likely effects
6. Spell out like effects


Self-help



1. Anecdote of person(s) in need of help



2. Steps to solution with anecdotes for each point.



3. Anecdote/testimony of an over-comer (“You can too!”)


Trend piece



1. Lead (shocking facts, profile, etc.)



2. Description of present status



3. Explanation of causes



4. Evaluation



5. Forecast, possible consequences

 Include a “nut graph” (nutshell paragraph) in each outline


This sums up the purpose and/or premise of the article/book
Rewrite
Present your message clearly, simply 


Use the best words (big difference between lightning bug and lightning bolt!)




 Easily understood words (“Write to express, not impress.”)



 Specific words (not “dessert,” but “Oreo Mint Chocolate Chip sundae”)



 Picture nouns, action verbs (avoid adverbs and adjectives)



 Only absolutely, necessary words



 A variety of words (make sure they’re “easily understood”)


Use clear, clean, concise sentences



 One idea per sentence



 Short sentences (aim for fifteen word maximum)



 Variety of sentence lengths


Use manageable paragraphs



 One idea per paragraph



 Short paragraphs (aim for five to seven lines maximum)



 Variety of paragraph lengths


Use transitions between sentences, paragraphs, sections



 Single words (further more, meanwhile, nevertheless, therefore, consequently . . .)



 Key words repeated throughout the article/book



 Time and locale (“Later that day, as he checked into the hotel . . .)



 Mood changes (“Her smile twisted into a frown as . . . )



 Changes in viewpoint (“But many disagree with that position, arguing that . . . .)



 Numbered points

Title your message


 Appeal to “felt needs” of your audience (What’s in it for the reader?)


 Brainstorm subject’s synonyms, antonyms, homonyms, rhyming words, associated

 

nouns and verbs, familiar phrases, song/book titles . . .




Visit www.jameswatkins.com/titles.htm
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Retail

Solomon laments "the making of many books," and there are a lot of books published each year in the United States: 55,000+.  But there are now fewer publishing houses, publishing fewer books, by fewer authors.  It's the economy, scribes!  So, what are some ways to overcome these challenges?

Buy a copy of Sally Stuart’s Christian Writers’ Market Guide

Research the markets!

Know your ‘rights’

All Rights: you have sold all rights to the article (publisher now owns it) and you cannot re-sell it again in present form.  Books are always “all rights” but make sure contract stipulates all rights revert back to you when book goes out of print.

First Rights: this is the first time material has appeared in print or online; publisher can use it one time (you own the material)

Reprint Rights: this has appeared in print or online; publisher can use it one time (you own the material)

All Rights: publisher buys ownership from you (you no longer own it)  For books, make sure the rights revert back to you after book goes “out of print.”

Work For Hire: work you create on “company time” is owned by employer, not employee

1978 Copyright Law: copyright protection begins the moment “the work is created in fixed form” (computer hard drive, yellow pad, back of envelope, etc.) and extends for seventy years after author’s death.  You no longer have to “register” your work to have it protected.  Do include © Year Author’s Name on all your work (manuscripts, websites, etc.).  Details: http://www.copyright.gov/

Focus on periodicals


The average book sells 500 copies!  Publishers feel a nonfiction book is successful if it sells 7,500 
copies; 
fiction 5,000 copies.  However, periodical reach hundreds of thousands!  Upper Room 
reaches millions!  (If you want respect, write a book.  If you want readers, write an article!)
Write nonfiction


Of those 55,000 books published each year, only 3,500 are fiction (120 are by first-time novelists).

Find alternative ways to get into print


E-Books

Self-publishing


Do not self-publish unless




1. A royalty publisher has praised your book, but has too narrow a market




2. You have the ability to sell to that market




3. You have the money to do it professionally





Print on Demand: printed individually (little overhead, but high per unit cost, little profit)





Offset (higher overhead but high profit margin because of lower per piece cost)



ACWPress.com is a Christian self-publishing with high integrity (not all are).



www.acwpress.com


Web site



Local ISP (usually free)



yahoo.com (free with ads; monthly fee for no ads) 

Network, network, network


“Pulling” more effective than “pushing”


Make an “end run” around “no unsolicited manuscripts” and “agent-ed manuscripts only”


by going to writers’ conference with lots of editors

From Stage to Page

Develop your speaking “platform”



Enlist your “pullers”



Start local, fan out



Church




Civic groups, women’s groups




Christian organizations





Then their governing bodies
Visit www.jameswatkins.com for more writing resources

